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https://www.hubspot.com/hubfs/2024%20State%20of%20Marketing%20Report/2024-State-of-Marketing-HubSpot-CXDstudio-FINAL.pdf?utm_campaign=2_7_24&utm_medium=email&utm_content=TheLead&utm_source=hustle_daily&submissionGuid=a7ca3034-7258-473d-8273-3aaa2124a5a2 

https://www.hubspot.com/hubfs/2024%20State%20of%20Marketing%20Report/2024-State-of-Marketing-HubSpot-CXDstudio-FINAL.pdf?utm_campaign=2_7_24&utm_medium=email&utm_content=TheLead&utm_source=hustle_daily&submissionGuid=a7ca3034-7258-473d-8273-3aaa2124a5a2
https://www.hubspot.com/hubfs/2024%20State%20of%20Marketing%20Report/2024-State-of-Marketing-HubSpot-CXDstudio-FINAL.pdf?utm_campaign=2_7_24&utm_medium=email&utm_content=TheLead&utm_source=hustle_daily&submissionGuid=a7ca3034-7258-473d-8273-3aaa2124a5a2
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https://www.searchenginejournal.com/google-ai-overviews-advertising/517049/?utm_source=em1&utm_medium=email&utm_campaign=welcome-som-2024-wk6

https://www.searchenginejournal.com/google-ai-overviews-advertising/517049/?utm_source=em1&utm_medium=email&utm_campaign=welcome-som-2024-wk6
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https://twitter.com/AlexTT_VeVe
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From https://dataconomy.com/2024/01/05/google-killing-cookies-and-here-is-why/

https://dataconomy.com/2024/01/05/google-killing-cookies-and-here-is-why/
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• How is lead generation in B2B business changing with new 
digital-first strategies and the introduction of functional GAI?

• What tactics would you employ for local SEO with Google's new 
AI powered algorithm?

Key Questions
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• AI: the sharper tool in your toolkit

• New ways of thinking about the tools & systems 

• Take action now, before the end of cookies

• Resources: IAB; Search; Service providers

Takeaways
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The End
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